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I. Exporting to Iraq 

  
1. WHY EXPORTING TO IRAQ? 

The process of internationalization allows firms not only to obtain higher yields, but also to 

accumulate a number of other advantages, such as modernization, diversification of markets, 

elimination of seasonality, increasing productivity and improvement of the quality of products.  

Accordingly, the choice of Iraq as an export destination has a very strategic character. Once an 

important trading partner of Brazil, Iraq is, again, setting up as a promising market for Brazilian 

products as the efforts and resources to be invested in its national reconstruction grow.  

Since 2003, with the end of the economic embargo on Iraq imposed by the United Nations 

(UN), there has been a process of attraction of investments and business groups from all over the 

world, whose purpose is to gradually rebuild the country.  

In this scenario, there is a remarkable growth in several sectors in Iraq and an expressive 

amount of biddings being opened. The growing Iraqi demand for foreign products is increasing 

opportunities for various sectors in Brazil.  

 

2. WHO IS ABLE TO EXPORT? 

In general, the major companies that supply goods to Iraq have some experience about the 

process of export, already working in the international market for some time. By producing large scale, 

they are able to meet the demands of the Iraqi government, which, as an importer, buys a large 

quantity of products.  

In recent years, however, the possibilities to export to Iraq have been extended, with the 

private sector blooming every day and making room to the insertion of smaller companies or 

beginners in the process of export.  

 

3. WHAT PRODUCTS CAN BE EXPORTED? 

In its process of national reconstruction, Iraq needs almost all types of products, so any 

Brazilian product can be exported to that country. However, in the case of exports of Brazilian 

products, some products have had a greater emphasis on the Iraqi market, such as food (mainly meat) 

and hospital materials.  

It is noteworthy, however, that Brazil has sought increasingly to diversify its staff of exports to 

Iraq, increasing the number of products offered and of prospects. To illustrate this idea, just mention 



  

that in 2004 were exported 23 products to Iraq and made only one prospect; in 2007, in turn, 100 

products were exported and 42 prospects were carried out.  

 

4. SPECIAL TREATMENT FOR FOOD  

Some food, particularly meat, should take special care when sold to Muslims. The fact is that 

Islam, religion followed by them, requires some rules to the power of his followers, dividing foods into 

three categories:  

 Haram: foods whose consumption is prohibited, such as pork, dog, cat, snake, tiger, insects, 

animals, carnivores, dishes prepared with any type of blood, and alcohol and their derivatives.  

 Makruh: food and meat that can be consumed, but it is recommended not to do so, such as 

horse meat and other foods. 

 Halal: foods whose consumption is permitted, such as vegetables in general and meat (like 

lamb, sheep, goat, ox, cow, chicken, hen, rooster) if the animal was slaughtered following the 

precepts of religion Islamic. 

In the case of food included in the latter category, specifically of meat, it is necessary that 

producers are able to perform the Halal certification. In this case, the area of slaughter or hooks of the 

production line should be turned towards Mecca, through measurement by the bleeders with the aid 

of a compass. At the time of slaughter, the animal must be turned to the chest in this direction.  

The killing is done by an Islamic bleeder, accompanied by a supervisor, both practicing 

Muslims, and occurs as follows: they use a knife with sharp blade and say the phrase "In the name of 

God”, then they cut the two jugular, the esophagus and the trachea, moving a half-moon, without 

separating the head, so the animal does not suffer or release damaging enzymes in the meat at the 

time of death. After the cessation of life and complete drainage of blood, there is continuity to the 

process, removing leather, brains and performing other procedures.  

Once finalized the process, the product receives the Halal seal, certifying that were followed 

the precepts of Islamic slaughter and production and that food can be consumed by Muslims. 

5. DIFFERENCES BETWEEN DIRECT AND INDIRECT EXPORTS 

Direct exports do not go through intermediaries, having as only border their country of its final 

destination. In indirect exports, on the other hand, there is another country intermediating trade 

relation so that the products pass through a first border before they reach their final destination.  



  

To Iraq, this form of triangular trade has been consolidated during the government of Saddam 

Hussein, due to the economic embargo imposed by the UN and to the scrap of the national ports and 

fragility of its infrastructure. However, despite the end of the embargo in 2003, the practice of the 

triangular trade in some way is institutionalized, remaining high until the present day and covering a 

lot of products.  

Thus, some Brazilian products, although leave the country under the specification "in transit to 

Iraq", are officially counted as being exported to the first border countries, notably Kuwait, Jordan, 

Syria, Dubai and Turkey. 

 

6. DOCUMENTATION REQUIRED TO EXPORT 

6.1. Foreign Trade Law in Iraq 

According to determinations of the Iraqi authorities, through the Letter No. 20 of 17 June 2004 

and the Communiqué No 70, November 13, 2004, all commercial documents relating to the origin of 

the product and the manufacturing procedures, and related to transactions of export industries and 

Trade Companies from Brazil to Iraq, must receive certification and legalization of the Brazil Iraq 

Chamber of Commerce and Industry. 

6.2. Procedures for certification of products destined to Iraq 

The steps of the certification of products to Iraq to cover, in short:  

• Proforma Invoice  

This is a document issued in English by the company that negotiates the export. The document 

must contain the technical specifications of the product, the quantity or volume, the gross and net 

weight, the international code of the product, the currency and the form of financial settlement of the 

business transaction. 

• Certificate of Origin 

The Brazil Iraq Chamber of Commerce and Industry has its own form to be completed in 

English and as a member of the International Chamber of Commerce and Industry (ICC), it follows its 

technical standards.  

It should be noted that the certificates generated in the whole Brazilian territory by other 

entities should be legalized in the Brazil Iraq Chamber of Commerce and Industry, so it is not accepted 



  

certificates of origin of Chambers of Commerce or other entities that are not recognized both by 

Brazilian and Iraqi government.  

• Products of Animal Origin  

This category includes food products, cosmetics / toiletries and manufactured in leather. This 

occurs because consumers often associate food with inspections of its components, form of storage 

and strict compliance with the standards of hygiene and sanitation procedures of the producer.  

Other documents that may be required in trading these products are the Animal Inspection 

Certificate, issued by the Department of Inspection of the Ministry of Agriculture of Brazil, or other 

that might come from a specific request of the importer. (e.g.:  Certificate of Laboratory Analysis for 

Samples of Meat).  

 It is worth noting also that the documents that comprise the certification are: Proforma 

Invoice, Halal certification, when applicable, and certificate of origin, which cannot be sold separately 

from the first two documents. 

 Documentation for internal control of the Chamber of Commerce and Industry Brazil Iraq 

The documents for the export of products and services that have Iraq as final destination 

should be certified by the Brazil Iraq Chamber of Commerce and Industry, in our office in São Paulo. A 

true copy of each document will be filed in our office in order to compose the file of control of the 

business transaction. 

 

7. LOGISTICS OF EXPORTING TO IRAQ AND MERCHANTABILITY SYSTEM 

The products come in Iraq through the borders with Saudi Arabia, Iran, Jordan, Kuwait, Syria 

and Turkey or through the Baghdad International Airport and the Port of Umm Qasr.  

With regard to commercial practices, the products entering Iraq are negotiated by 

government authorities and Iraqi traders and also through companies based in other Middle Eastern 

countries.  

Thus, it is extremely necessary that all exported products that have Iraq as final destination, 

even if they transit through other countries - having border with Iraq or not - have their documents 

certified by the Brazil Iraq Chamber of Commerce and Industry. It is essential that this process begins 

from the first commercial contact in order to satisfy the Iraqi authorities and avoid any mishaps in 

future exports. 



  

8. HOW TO PROMOTE YOUR PRODUCTS IN IRAQ? 

One of the most effective ways to know the concurrency, study the market and promote a 

product abroad is to establish a direct contact with their importers in the country of destination, 

through international trips. Accordingly, two alternatives are often used: the trade missions and 

international exhibitions.  

The trade missions are particularly interesting during the process before the beginning of 

exports, because they allow the disclosure of the sector and national companies, the observation of 

the reality of the market, the visit to technology centers of remarkable companies in the sector and 

the contact with entities that will subsequently promote foreign trade. Thus, missions can have as 

objective both the promotion of business and implementation of partnerships and the contact with 

new production techniques and new markets.  

Another effective alternative to the diversification and expansion of contacts abroad is 

undoubtedly the participation in international fairs, either in Brazil or in Iraq. Through the fair, you can 

set different channels of contact with potential customers, including through the provision of samples, 

stimulating interest in your products and disseminating widely the name of your institution.  

Typically, both types of events are sponsored or supported by one or more associations, 

organizations or the government itself. In the case of trade relations with Iraq, the Brazil Iraq Chamber 

of Commerce and Industry seeks to establish links between Brazilian exporters and Iraqi importers, 

encouraging participation both in trade missions and in international exhibitions. 

 

9. IRAQI SECURITY AND INFRASTRUCTURE  

After the overthrow of Saddam Hussein's regime and end the economic embargo imposed by 

the UN, Iraq has been committed to strengthen and expand its trade relations, allocating part of its 

resources of National Reconstruction for the improvement of its infrastructure and the creation of a 

more secure atmosphere for foreign investors.  

In this sense, the Kurdistan Regional Government has played a strategic partnership for the 

insertion of Brazilian products in Iraq. Kurdistan, one of the most stable regions in the country, has 

greater infrastructure for imports and other basic needs such as an better regulated energy provision, 

allowing the entry of a variety of products in its ports and airports with ease.  

 

 



  

10. THE ROLE OF THE CHAMBER OF COMMERCE AND INDUSTRY BRAZIL IRAQ 

Founded in 2003, on August 26th, by a group of Iraqi businessmen living in Brazil, the Brazil 

Iraq Chamber of Commerce and Industry (BICCI) was created to facilitate and enhance trade relations 

between Brazil and Iraq and to work for the development of both nations.  

In order to stimulate bilateral trade between the two countries, the Chamber provides full 

support to the export and import business between Brazil and Iraq. The main services offered by BICCI 

are the monitoring of opportunities for international competition in the sale of products and services 

to Iraq, the commercial promotion of Brazilian companies (especially through international trade 

fairs), the arbitration between exporters and importers in the conduct of translations in the provision 

of certificates of origin and compliance and the consolidation of loads. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  

II. Brazilian exports to Iraq 

 

1. GENERAL DATA OF THE TRADE BETWEEN BRAZIL AND IRAQ  

The commercial relations between Brazil and Iraq have evolved continuously, especially from 

the year 2003, when occurred the end of the economic embargo decreed by the UN to Iraq. Thus, in 

the period extending from 2003 to 2008, we observe a continuous growth of bilateral trade between 

the two countries.  

According to the data presented throughout this study, which point to the increase both of 

exports and imports between Brazil and Iraq, it is essential to pay attention to the impetus given to 

bilateral trade between the two countries as a whole.  

To have a clearer idea of this growth, just to mention that only in the first six months of 2009 

the numbers of bilateral trade between Brazil and Iraq have already reached a total of US$ FOB 600.53 

million. 

The chart below illustrates the evolution of trade relations between Brazil and Iraq during the 

period between 2005 and 2009. 

             BILATERAL TRADE BETWEEN BRAZIL AND IRAQ (US$ MILLION) 
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This boost in trade relations between Brazil and Iraq only confirm the desire of a growing 

rapprochement between the two countries, whose strong ties of the past tend to be restored. 

 

 



  

2. MAIN BRAZILIAN PRODUCTS EXPORTED TO IRAQ 

In general, the Brazilian products exported to Iraq include especially food and medical 

materials. In recent years, however, it has been sought to diversify the list of exports to include an 

increasing range of products. To illustrate this, below is the list of the 15 main Brazilian products 

exported to Iraq in June of 2009: 

 

Description Value Participation (%) 

MEAT OF COCKS / CHICKEN, NOT IN PIECES, FROZEN 64,267,042 66.98 

CUTS AND OFFAL, COCKS / CHICKEN, FROZEN 23,624,094 24.62 

BONED OF VEAL, FROZEN 2,931,307 3.05 

SAUSAGE MEAT OFFAL, BLOOD 1,215,082 1.27 

OTHER TRACTORS 662,962 0.69 

OTHER "BULLDOZERS" E "ANGLEDOZERS, OF LIZARDS 593,997 0.62 

OTHER LEVIES   576,144 0.60 

EDIBLE PREPARATIONS AND PRESERVED, OF CATTLE 299,233 0.31 

SOYBEAN OIL, CRUDE, WHETHER OR NOT DEGUMMED 263,148 0.27 

COFFEE, WETHER OR NOT DECAFFEINATED 218,381 0.23 

EDIBLE PREPARATIONS AND PRESERVED, COCKS, HENS 108,233 0.11 

CHOCOLATE AND OTHER EDIBLE PREPARATIONS CONTAINING CACAU 100,972 0.11 

DOORS,ALIZES AND THRESHOLDS OF WOOD 99,832 0.10 

NOT FILLED CHOCOLATE WITH BLOCKS, SLABS OR BARS 90,024 0.09 

HATCHERY FOR BABIES 73,040 0.08 

 

As can be seen by the high participation of meat among the products listed above, the list of 

Brazilian exports to Iraq is composed primarily of basic products, as shown in the chart below: 

COMPOSITION OF BRAZILIAN EXPORTS TO IRAQ BY SECTOR 

(JUNE 2009) 
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4. INVESTMENT OPPORTUNITIES  

The Iraqi market demands strongly products and services from the following sectors: 

 

• Food 

• Health – Pharmaceutical 

• Construction 

• Oil 

• Shoes 

• Furniture 

• Hygiene and Cleaning 

• Electronic 

• Treatment of Water and Sanitary  

• Automotive  

• Machinery and agricultural implements 

• IT & Software 

• Textile 

 

 


